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Issuer: iX Biopharma Ltd. 
  
Stock code: 42C 
  
Meeting details:  
Date: 15 October 2021 
Time: 10.00 a.m. 
 
Due to the current COVID-19 pandemic, SIAS encourage shareholders to participate at 
AGMs via other means and not to attend any AGM physically. Where the AGM is webcast, 
they can stay on top of their investments by watching the webcast and submitting their 
question to the company in advance. Senior citizens should avoid attending AGMs 
altogether and stay home. 
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Q1. On 30 September 2021, the company announced that it will partner China Resources 
Pharmaceutical Commercial Group Co., Ltd (“CRPCG”) for the licensing, supply and 
distribution of Wafesil, a sublingual sildenafil wafer for the treatment of male erectile 
dysfunction, in China, for an initial term of 10 years.  
 
As noted in the company’s announcement, the Chinese partner, CRPCG is the third largest 
pharmaceutical distributor in mainland China, with revenue of RMB151 billion in FY2020. 
CRPCG distributes products directly through its network of more than 7,000 hospitals, 
47,000 community medical institutions and 97,000 retail and cooperative pharmacies 
across China. 

 
(i) What are the critical milestones to obtain the “marketing authorisation” 

for Wafesil from the relevant authorities in China? 
 

(ii) When is Wafesil expected to be registered for sale in China?  
 

(iii) Is the group working on other licensing agreements for other products in 
its portfolio with CRPCG? 

 
In April 2020, the company announced that it had granted Yiling Pharmaceutical Ltd. an 
exclusive license to market and distribute Wafesil in China after it obtains marketing 
authorisation in the name of the company in China.  

 
(iv) What was the progress made by Yiling in the past 1.5 years? What 

knowledge has the group gained in the past 1.5 years about the 
regulatory/licensing landscape in China? Given that the agreement with 
Yiling has been terminated, did the company have to compensate Yiling?  
 
 

Q2. In the chairman’s statement, the addressable markets were highlighted to demonstrate 
the potential of the group’s WaferiX technology. This includes: 
  

- “growing” drug repositioning market worth over US$30 billion in 2020 
- Complex Regional Pain Syndrome (CRPS) market valued at US$2 billion to US$3 

billion 
- medicinal cannabis market with a forecast growth of 150% over a 3-year period to 

US$103.5 million by 2024 
- global acute agitation and aggression treatment market size with projected growth 

to US$4.5 billion by 2027 
- the “opportunity” to capture a meaningful share of the global radiation therapy 

market which is expected to reach US$8.6 billion by 2026 
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Specifically, it was stated that Wafermine was developed to address the US$29.4 billion 
global acute pain market and potentially address the US$13.0 billion global depression 
market while Xativa will be able to address an aggregate US$40.3 billion medicinal 
cannabis market in Australia, Europe and the US by 2025 (page 5). 
 
Despite the billions in potential markets highlighted in the chairman’s statement, revenue 
from specialty pharmaceuticals amounted to just $806,000 in FY2021 (page 16), after a 
35% increase from $596,000 in FY2020 although revenue from the sale of pharmaceutical 
products was only $274,000 (FY2020: $227,000) from Note 4 (page 66 – Revenue from 
contracts with customers) with the balance coming from services rendered for 
development and manufacturing services.  
 
Since the company’s listing on SGX in July 2015, the group’s accumulated losses have 
increased by over $(51.9) million from $(20.06) million in FY2015 to $(71.97) million in 
FY2021. In the past three years, the gross losses were $(529,000) in FY2019, $(587,000) in 
FY2020 and $(382,000) in FY2021. Adjusted EBITDA in the specialty pharmaceuticals 
segment was $(4.96) million, $(4.25) million and $(4.05) million respectively.  
 

(i) Can the board elaborate further on management’s track record of out-
licensing (page 14 – Business strategy: Out-licensing)? How close is the 
group in signing a major out-licensing contract that would generate a 
significant upfront (cash) payment to the group (page 14)? 
 

(ii) What is the group’s current manufacturing capacity? On page 6, the company 
has stated that its $1.85 million freeze-drying line will expand its wafer 
production capacity by up to six times and it had successfully manufactured its 
first commercial batch in July 2021. What was the utilisation rate in FY2021? 
How much growth can the current manufacturing capacity support? 

 
(iii) Has management looked at how it could better control its cash-burn? Net 

cash used in operating activities (page 54 – Consolidated statement of cash 
flows) amounted to $(8.4) million in FY2021 and $(8.3) million in FY2020.  

 
(iv) Wafermine: How much will the Phase 3 study cost? How long is it expected 

to take?  
 

(v) Xativa: Can the group scale up the production of Xativa as needed? What 
are the bottlenecks in scaling up the production, if any? When can the 
group start to supply and recognise revenue from New Zealand?  

 
(vi) Medicinal Cannabis (THC): Does the group’s experience in getting approval 

for Xativa (cannabidiol – CBD) help it shorten the regulatory/approval 
process for the new tetrahydrocannabinol (THC) products in the pipeline?  
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In the nutraceutical segment, the group’s refocused on the China e-commerce market 
through Tmall Global and JD Worldwide to scale up its reach during the pandemic. As noted 
in the section titled “Business strategy” (page 14), the leading products are LumeniX and 
RestoriX, the latter a supplement which contains nicotinamide to increase levels of 
nicotinamide adenine dinucleotide (NAD+) in the body needed for important cellular 
functions like energy metabolism, to counter the process of ageing and boost energy levels 
and vitality [emphasis added]. 

 
(vii) Can management clarify if the group manufactures its own products sold 

under the Entity line of nutraceutical products?  
 

(viii) How much of the marketing of the nutraceutical products is backed by 
hard scientific evidence? For instance, RestoriX is said to be able “to counter 
the process of ageing”. Are the products approved for sale by the relevant 
authorities, such as the Health Sciences Authority (HSA) in Singapore?  

 
(ix) How much R&D is carried out to determine the formulation of its products 

and to analyse its efficacy? Again, using RestoriX as an example, how does 
the group determine the dosage and whether the active ingredient should 
be nicotinamide, nicotinamide riboside or nicotinamide mononucleotide? 
Also, is the group carrying out trials to prove the efficacy of its products, 
such as the soon-to-be launched NAD+ sublingual wafers (SL-NAD+)? 

 
(x) What kind of market research (including commercial viability) is carried 

out as the group expands its nutraceutical portfolio? What is the new 
product strategy?  

 
Q3. On 12 July 2021, the company announced that it is exploring the possibility of a spin-
off of the pharmaceutical business (including medicinal cannabis) by way of listing on the 
Main Board of The Stock Exchange of Hong Kong Limited (HKEX).  
 

(i) When does the board expect the preparatory work to be completed? How 
much has been spent on the proposed spin-off and what is the expected 
total cost? 
 

(ii) What are the requisite approvals from the relevant regulatory authorities? 
 

(iii) What were the deliberations by the board on the choice of the exchange? 
Did the board evaluate exchanges other than HKEX which may have a more 
established track record of listing and valuing companies in the medicinal 
cannabis business? 

 
(iv) What is the tentative timeline for the proposed spin-off if it were to 

proceed?  
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^On 1 October 2020, the Accounting and Corporate Regulatory Authority (“ACRA”), the 
Monetary Authority of Singapore (“MAS”) and Singapore Exchange Regulation (“SGX 
RegCo”) published an updated checklist to guide listed entities on the conduct of general 
meetings arising from the latest updates from the Multi-Ministry Taskforce.  
 
Issuers may continue to conduct their general meetings held on or before 30 June 2021 via 
electronic means, and are encouraged to do so. On 9 April 2021, it was announced that the 
alternate arrangements for meetings (“Meetings Order”) would be extend beyond 30 June 
2021 until it is revoked or amended by the Ministry of Law. Accordingly, until such time, 
issuers may continue to utilise the Checklist issued by ACRA, MAS and SGX RegCo to guide 
entities on the conduct of their general meetings. 
 
Issuers who, after due consideration of public health and other risks, wish to provide for 
physical attendance at their general meetings must ensure that they implement all relevant 
measures to comply with the safe management measures imposed by the Singapore 
Government. 
 
Shareholders are welcome to use and/or adapt the questions prepared by SIAS and 
to forward them to the company.  
 
 
Can’t attend the AGM or view the webcast? Check out the latest questions on the annual reports 
of listed companies on SIAS website  
 
Join our mailing list here to receive latest news and upcoming events.   
 

 
CONNECT WITH US 

 
    
 

 
 

                                                        
^ Guidance on the Conduct of General Meetings Amid Evolving COVID-19 Situation 
(https://www.sgx.com/media-centre/20201001-guidance-conduct-general-meetings-amid-evolving-covid-
19-situation) 

https://sias.org.sg/qa-on-annual-reports/
https://sias.org.sg/subscribe/
https://www.linkedin.com/company/siassingapore/
https://www.instagram.com/siasinvest
https://www.youtube.com/user/TheSIASTube
https://www.facebook.com/SIASORG

